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Email Marketing Immediate Connectivity And Instant 

Promotion 

 

“Internet marketing is a very vast field. Companies are using this medium to reach to the 

educated class of customers and those who are using net facility frequently.” 

 

Email marketing is highly specific, where Companies can introduce this marketing technique for 

immediate connectivity and instant promotion. 

Immediate connectivity: Email marketing is related to sending promotional campaigns and 

introductory offers. Email service clients with immediate actions. It’s like, senders send 

messages and receivers receive it within no time. The only time required is to draft an Email 

message for target customer. Numerous people can be emailed all at once, within no time. 

Some Companies have the contact addresses of their target customers, in their contact list. 

This makes it all the more easier, to send messages, with immediate connectivity. 

Instant promotion: Many promotional schemes are so lucrative that consumers get allured by 

such offers. Companies draft such schemes to allure customers and provide them maximum 

benefits within no time. Email marketing is one of those advertising techniques, which gives 

creates instant promotion within no time. Customers can understand that Email, and revert 

back for any confusion. 

There are some precautions to be taken before promoting product or service in any scam: 

No spam please: 

Spam is never visited by users. Spam mailing creates negative impact on users. It is better to 

direct mails to inbox, only. Careless marketer or unscrupulous marketer may serve in 

unprofessional manner. Then, popularity of such products is reduced drastically. Avoid 

spamming under all circumstances. 

Don’t flood other’s inbox: 

Emails need to be least pushy and least obtrusive. Avoid hyping the products and services or 

readers may think that it is good to be true and never pay attention to it, at all. On the contrary, 

if Companies try to picture the product in absolute terms, then there would be least response, 

as truth is always bitter. A balance between the two situations creates maximum response. 
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Option to unsubscribe: 

Create an option to unsubscribe Emails, in the end. This will create a positive effect in user’s 

mind. Many customers get bugged up by Email marketing and opt for unsubscribing them. This 

way a trust is created within the customer. 

Create an instant link: 

A customer should not search for links. They have to be readily available for him to react. 

Email marketing should create such an impact that you receive instant reaction from receiver, 

then only Email marketing is successful for you. 

Source: Hello Mails 

 

 

 

 

 

 

About Profitera Corporation Sdn. Bhd. 

Profitera Corporation is a leading technology provider of Revenue Collections, Debt Recovery and Agency 

Management Software Solutions. With offices in Malaysia, Singapore, the US and Partners in Asia, Middle East and 

Europe, Profitera provides solutions to help its Customers focus on their Clients and optimize Profits throughout 

their Revenue and Profitability Lifecycle. As experts in Revenue Collections, Debt Recovery and Agency 

Management, Profitera continuously brings real-time scalable technology to the doorstep of its Customers to help 

reduce Bad Debt and improve Profitability. 

Enterprise Revenue Collections & Debt Recovery Software Systems 

SMS Notification and 2-way SMS Interaction software platform 

Data Management and Software Integration Services 

Data Analysis, OLAP and Multi-dimensional Cubes for Online Interactive Reporting 

 


